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What We’ll Cover

• Where do moms get information on nutrition?
oHow does social media come into the mix?

• What influences moms’ food choices for their 
families? 
oWhat changes are on moms’ minds going into 

2013?



PART ONE: INFORMATION



Mom’s Concerns Drive Her Food Decisions

“I just feel there 
is not enough 

known. We hear 
it is safe one day, 

then not safe 
another and I 

don't want to risk 
it in my kids.”



78% Food program on TV

77% Food media website

72% Food brand email

65% Facebook (food company)

65% Facebook (food brand) 

53% Mobile app

52% Twitter (food brand)

51% Twitter (food company)

50% Food magazine

46% Brand blog

43% Celebrity or expert blog

41% Celebrity or expert Twitter

38% Celebrity or expert Facebook

Sources Moms Turn to for Food Info



GMOs Artificial Flavors 
and Colors

Pesticides Food Sources

Food and Mom Blogs 39% 39% 34% 37%

Peers Offline 31% 31% 28% 32%

Gov’t. Sources 24% 21% 32% 26%

Medical Sites 18% 23% 20% 14%

Corporate Sources 15% 16% 15% 24%

Nutritionists 18% 19% 16% 15%

Physicians 15% 17% 13% 9%

Experts Don’t Always Rate with Mom



[SCREEN SHOT GMO TWITTER CHAT]



Customers    Bloggers   Doctor/Dietitian   Brands       Media    Online Ads

45%    33%      29%      12%   11%   7%

Mom’s Peers are the Experts

Sources rated “very influential” by moms 
looking for general food information



Mom Also Has A Lot of Recipe Sources 

1%

16%

19%

24%

27%

40%

42%

43%

61%

66%

68%

71%

71%

76%

ONLINE/INTERNET (NON SPECIFIC)

NEWSPAPER

ADVERTISING

MOBILE APP, SUCH AS EPICURIOUS  

TELEVISION

PRODUCT PACKAGING

CABLE TELEVISION WEBSITES

BRAND WEBSITE

FRIEND

PINTEREST

COOKBOOKS

BLOGGER

MAGAZINE

RECIPE WEBSITE

% of respondents



Pinterest is Mom’s Google



Brands Getting it Right with Mom Online

http://pyd.wpengine.netdna-cdn.com/wp-content/uploads/2010/12/real-simple-logo.jpg


Digital Media Permeates the Kitchen, Too

23%
AllRecipes.com

19%
Pinterest

15%
FoodNetwork.com

11%
Blogs

9%
Epicurious

7%
Google

6%
Recipes.com



PART TWO: INFLUENCE 
13



You Must Find the Right Balance of Messaging



Mom Searches Out Ingredients

What is Mom most interested in knowing whether it is in her kids’ food?

Sugar Substitutes 56%

Calories 45%

Additives and Preservatives 40%

Fats 39%

Sodium 33%

Sugar (natural) 32%

Partially hydrogenated oils 24%

Carbohydrates 21%

Fiber 20%

Protein 18%

Allergens 16%



Food Changes Moms Will Make in 2013

2%

3%

4%

8%

8%

22%

23%

29%

33%

41%

49%

68%

78%

OTHER

BUY MORE PACKAGED GOODS/PANTRY ITEMS

DON'T PLAN ON CHANGING ANYTHING 

HAVE SIGNIFICANT OTHER TAKE MORE RESPONSIBILITY

TRY ONLINE/DELIVERY SERVICES

HAVE YOUR CHILDREN MORE INVOLVED IN CHOOSING FOODS

SHOP THE PERIMETER OF THE GROCERY STORE

BUY MORE ORGANIC-LABELED FOODS

MAKE FEWER TRIPS TO THE GROCERY STORE

BE MORE ORGANIZED IN HOW YOU SHOP FOR FOOD

BUY LESS PROCESSED FOOD

BUY HEALTHIER FOOD

SAVE MORE MONEY

% of respondents



Reducing Consumption

52%

8%
8%

5%
2%

35%

n= 1,038

Healthier Choices

Environmental 
Concerns

Allergies

Price

Other

None/No Changes



We hear it is safe one day, 
not the next. I don’t want 

to risk it in my kids.

Make it easier to know 
what’s healthy. Don’t trick 

me with meaningless labels.

I look for foods with fewer 
ingredients or processing.

The less big un-pronounceable 
words, the better. I want REAL food.

I have seen total junk food lately 
with ‘added vitamins and minerals.’

How are you 
going to earn, 
keep or re-
gain

mom’s 
trust?



of moms 
read food labels

especially urban and 

suburban moms

78%



1%

10%

19%

30%

33%

OTHER

THERE IS A SWEEPSTAKES OR CONTEST

PROCEEDS DONATED TO CHARITY OR 
CAUSE

PRODUCT IS ENVIRONMENTALLY FRIENDLY

PURCHASE BENEFITS YOUR SCHOOL

% of respondents

Labels Aside… Mom Wants Food that Helps Schools



of moms exclusively 
buy organic

of moms occasionally 
buy organic

of moms want to 
buy organic more 
often in 2013

2%

29%

56%



43% of moms 
want to get the kids 
more involved in cooking

of moms want 
to offer healthier meals
53%

But the overall goal is still 

“just eat something!”

“For me it is about not wasting 
food. If my kids won’t eat it, what’s 

the point of serving it?”



Mom Wants Her Kids to Play An Active Role in the Kitchen

At what age do you get your kids 
involved with food prep?

3-4 years old 52%

5-6 years old 21%

7-8 years old 9%

9-10 years old 5%

11-12 years old 2%

13-14 years old 1%

15+ years old 0.5%



It’s all 
about 

the 
“list.”

Flickr photo credit: hannahliesje



Balancing 
the Influence 

SPOUSES’ 
influence:

71% Dining out 

decisions

48% Family meal prep

46% Impulse buys

39% Grocery shopping

32% Meal planning

KIDS’
influence:

65% Meal planning

59% Dining out 

decisions

Photo Credit: Families Online Magazine

of Spouses and Kids Areas 
rated “moderately” 
or “very influential”



1. buy healthier food  (68%)

2. be more organized with weekly meal planning (67%) 

3. prepare healthier meals (53%)

4. make meals ahead and freeze them (51%)

5. buy less processed food (49%)

6. get the kids more involved in cooking (43%)

7. cook more meals at home (42%)

8. be more organized in how they shop (41%)

9. make fewer grocery trips (33%)

10. buy more organic foods (29%)

This is what moms are changing in 2013… 
how will your communications adapt?



Flickr photo credit: JiBryant

QUESTIONS?



Liz Hawks
Fleishman-Hillard
liz.hawks@fleishman.com
816-512-2247

For More Information


